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3. When did internet started in India
A)198 B)1990 C)1991  D)2000
4. The word ‘Blog’ is the shorter version of .....
A) Web-log B) Text C) Vlog D) Weblog
5. What is the full form of PPC.
A) Price pay click B) per pay click C) Pay per Click D) Both B and C
6. Which Social media is consider the most popular for social media marketing
A) Whatsapp B)X  C)Facebook D) E-mail
7. Search Engine Optimization ..
A) Frequency and Prlorlty of site in search  B) Developing a search engme
C) Web pages D) none of the above

Q. 1B) Give the answers in one line. (6 Marks)
1. What is internet? ‘
2. How many word limits for Blog?

3. Write full of OTT.

4. What is digital storytelling?

5. Write any two examples of Al application.

6. What is blogging?

7. Define: fake news.
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*Instructions to the candidate
- @ All questions are compulsory
e Figures to right indicate full marks.
Q1. A Choose Appropriate Option. (7 Marks )
1. The use of social networking sites for sharing photos is known as ....
A) Social Marketing B) social Publishing
C) Photo — Based Social Networking D) social networking
2. Manuel Castelle was the first use to ...... term?
A) Internet Society B) Electronic Society
C) Network Society D) Telematic society



Q. 2) Answer the any one question
1. What is digital media and explain its characteristics,
2. Describe the concept of digital story —telling with Suitable example,

(5 Marks )

Q. 3)Short Notes, (Any Two) (10 Marks)
1. Network Society FES O, A ,

2. Social Media

3.0TT

Q.4)Answer the questions in brief (AnyTwo) (10 Marks )
1. Briefly explain the history and development of Internet,
2. Describe the concept of the digita] conten

3. Explain the types of blogging with Suitabl]

t management and content mana
€ examples,

gement system,

| 1) ‘Digital media affect o
Suitable example

2) Define: citizen journalism and how do
with suitable example,
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Semester: V
Subject: UBJM-352 VISUAL COMMUNICATION
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Time: 2.00 hr. (No. of Credits 04) Marks: 50

Instruction: All Questions are compulsary

Q.1A) Choose appropriate option. (07 Marks)
1.  The art movement knowsn for dream-like scenes is:
a) Expressionism b) Surrealism
c) Cubism d) Dadaism

2. Which of the following best describes the function of shape in visual design?
a) To define forms and create structure  b) To convey emotions
¢) To represent ideas d) To create patterns

3. The term "visual culture" encompasses:
a) Only fine arts b) All forms of visual expression and communication
¢) Literature and poetry d) Audio-visual media only

4. A key aspect of designing effective layouts is:
a) Balance and proportion b) The use of only text
¢) Random placement of elements d) Color diversity

5. Which design element can create visual tension?
a) Balance : b) Contrast
¢) Harmony d) Unity

6. The significance of visual communication lies in its ability to:
a) Tell stories verbally b) Convey messages quickly and effectively

¢) Focus only on aesthetics d) Use complex language

7. In visual design, a grid system is used to:

a) Organize layout and structure b) Create randomness
¢) Highlight one area only d) Define depth
Q.1B) Give the answers in one line. (06 Marks)

What is the significance of perspective in visual art?
How does symbolism enhance visual communication?
Define "layout" in the context of visual communication.
What role does rhythm play in visual design?

How is color used to affect emotion in visual art?

What does "visual hierarchy" mean?

o W N



Q.3) Short Notes (Any Two),

(10 Marks)
1. The relationship between light and form in visya] art.
2 Principles of effective visua] design,

3. The role of cultura] context in visug] Communication,

Q.4) Answer the questions in brief (Any Two),
1. How does the choice of color influe
i e el

(10 Marks)
nce visual berception?

ements that contribute to g com

3. Explain how bal i in vi

Q.5) Answer any one question,

1. Analyze the principles of visya|

2. Discuss how symbols function wi

N (12 Marks)
Composition and their applications in
thin visyaj Communication tq conve

Y messages, -
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Anekant Education Society’s
Tuljaram Chaturchand College of Arts, Science and Commerce, Baramati
(Autonomous)
Affiliated to Savitribai Phule Pune University, Pune
Class- T.Y.B.Voc. Journalism and Mass Communication
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Time: 2.00 hr. (No. of Credits 04) ' Marks: 50

Instructions: - i) All questions are compulsory.

ii) Figures to the right indicate full marks.

Q.1A) Choose the appropriate option. (07 Marks)

L.

Which of the following is not a basic principle of advertising?
a) Creativity b) Persuasion c) Randomness d) Targeting

The AIDA model stands for:

a) Awareness, Interest, Decision, Action

b) Attention, Interest, Desire, Action

c) Attraction, Influence, Demand, Acceptance

d) Analysis, Innovation, Development, Advertising

What is the primary purpose of market segmentation?
a) To increase production costs b)_To target specific consumer groups
¢) To limit brand awareness d) To eliminate competition

Which medium is considered "out of home" advertising?
a) Television b) Billboard ¢) Newspaper d) Social Media

What is the main function of an advertising agency? ‘
a) Manufacturing products b) Creating and managing advertisements
¢) Selling directly to consumers d) Conducting customer surveys

The DAGMAR model is associated with:
a) Brand Awareness b) Advertising objectives
¢) Digital marketing d) Product placement

What is the significance of brand awareness?
a) It reduces competition b) It ensures customer loyalty
¢) It makes products recognizable d) It increases production costs




Q.1B) Give the answers in one line.

Define advertising.

What is sales promotion?

Name any two types of advertising medja.
What is the role of an ad agency?

Define brand awareness.

Write Full form of DAGMAR

AR

Q.2 Answer any one of the following:
1. Explain role of advertising in media.
2. Discuss the impact of online advertising,

Q.3 Write short notes oy any two of the following:
1. Product to brand Jjourney '

2. Types of advertising
3. Principles of advertising

Q.4 Answer any two of the following:
L. Explain the AIDA model with examples,
2. Discuss the gro

3. Describe different trends in advertising,

Q.5 Write an €ssay on any one of the following‘:
1. The evolution of advertising in the world.

2. The impact of digital media on advertising strategies.

wth and development of advertising agencies.

(06 Marks)

(05 Marks)

(10 Marks)

(10 Marks)

(12 Marks)
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' Anekant Education Society’s
TuljaramChaturchand College of Arts, Science and Commerce, Baramati
(Autonomous)
Affiliated to Savitribai Phule Pune University, Pune
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Instructions: i) All questions are compulsory
ii) Right side indicates marks

Q.1A) Choose appropriate option. ' (07 Marks)
1. Where did the public relations originated?
A. England B. France . C.U.S. D. Russia
2. "Magic Carpet" is the house journal of which company?
A. Air India B. Telco Ltd. C. Indian Hotels Company D. Bridgestone
3. Which of the following types does not réquire direct payment?
A. Public relations  B. Publicity C. Propaganda D. Advertising
4. Who wrote the definition 'public relations is all that is done to create favorable public opinion'?
A. British Institute of Public Relations B. Rex Harlow

C. George Meredith D. George Santayana

5. DAVP stands for.....

A. Dictionary of Advertising and Visual Publicity
B. Directorate of Advertising and Visual Publicity
C. Directory of Advertising and Visyal Publicity
D. Directory of Advanced and Vital Publicity

6. What should a public relations officer avoid?
A. Giving out private information about company.
B. Constantly taking information about various departments.
D. Staying in touch with workers.

C. Interacting with seniors from time to time.

7. Propaganda means....
A. To create love in the minds of the people
B. Suppressing facts
C. Creating an image of a person
D. Giving true information about individual ideology etc.




Q.1B) Give the answers in one line.  « (06 Marks)
1. 'Who is responsible for publicizing the work of Maharashtra government?
2. Internal public relation tools are used for whom?
3. Full form of IPRA ...
4. What is the most important quality of a public relations expert?
5. What is the Press Kit?
6. What is House Journal?

Q2. Answer any one of the following

1 Write public relation definition and explain the nature and functions of PR.
2. Explain the importance of Press Tour.

(05Marks)

Q3. Write short notes on any two of the following
1. PR officer role in crisis management
2. Internal and External PR tools
3. PR in political sector

(10Marks)

Q4. Answer any two of -thé folibif-ving ‘ (IOMarks)

1.~ Explain the reasons for the development of public relations in post-independence India.

2. Explain difference between advertising and PR.
3. Discuss the different media units of the Ministry of Information and Broadcasting.

Q5. Write an essay on any one of the following (12Marks)
1. Explain the importance of social media for public relations

2. Which public relations tools would you use for image building and promoting various activities
of educational institute? Explain in detail with examples.
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i i i Isory.
tions: - i) All questions are compu
i ii) Figures to the right indicate full marks.

e . .
1A) Choose appropriate option. (07 Marks)
& 1 is giving instruction to employees to get the job done. .
' —manising b) Directing ¢) Planning d) Controlling
5. What is an essential function of editorial freedom? -
' a) Government control b) Ensuring unbiased reporting

¢) Restricting information flow d) Increasing revenue

3. Which of the following is a key function of HRD in media?
a) Reducing workforce b) Training employees for efficiency
¢) Avoiding financial expenditure  d) Increasing content without quality check

4. Organization which produce, distribute, and promote information and programming

(messages) are organizations.
a)Media b) Food " o) IT d) Telemarketing
5. When an organization owns more than one type of Media Company it is called
ownership
a) Chain b) Cross media c¢) Conglomerate d) None of
these -

6. Which media organization is known for global news coverage?

a) IENS b) BBC c) NRS d) ILNA
7. How does liberalization affect the media industry?
a) Reducing foreign investment b) Encouraging competition
¢) Increasing government control d) Limiting digital expansion
Q.1B) Give the answers in one line. (06 Marks)
1. What is media delegation? .
2. Name one media marketing strategy.
3. Name any two N€Ws _agencies and its full form.
4. Why is professional integrity important in media?
5. What is the significance of organizational bodies in media?
6. Give the names of various departments in news channel.
Q.2) Answer any one question. (05 Marks)

1. How does public relations he_lp in media brand building?
9. Explain the structure of television media organizations.



Q.3) Short Notes (Any Two),
1% Coordination betwe
2. UseofAlin media,

3. Sales promotion strategies in medig

en media departments

Q.4) Answer the questions in brief (Any Two),
1. Write a varioys types of Ownership and jtg agenda

2. What are the challenges of globalizatjop for media houses?
3. Howdo advertising revenues Support medig houses?

Q.5) Answer any one question,
1. Discuss the impact of d
2. Discuss on Commercia]

.igital Tevolution o the media indu.stry
1zation of medj,
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Q.2 Answer any One




Q.3 Write short notes on any Ty, of the following: (10)
1. Ethical issyeg in Marketing research.

2. Importance of product research,
3. Elements of research propogaj.

Q.4 Answer any Ty of the following, (10)
1. Steps of Sampling procegs. ‘

2 Marketing research techniques iy, India,

3. Criteria of 800d research design,

Ly
e W,

Q5 Answer the foll Wit
L. Write format of marketing
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* their needs.
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Instructlons - 1) All questlons are compulsory R e A N s
u) Flgures to the’ right 1nd1cate full marks

2 a) Marketmg management 1s the way to find out the opportumtles Wthh are --J-;'s-.--L-_--- T
: and create these opportumtles by satlsfymg the customers. - - e

-8, Proﬁtable b e b Aehlevable CSoc1al 2

% b‘).". ‘-"-‘-‘-- IS a thll‘d P of Marketmg Management

e Prge ol N P plise “ o Promiotioh . i+

S "'_"c)' Connectmg w1th -----f--"-----ls more than _]ust commumcatlon St Bt S : it
e Customers o i R People Y -b.Produbt}f oF I
) ;,.";.--s--.--- refers to the place you want your brand or product to have w1thm i partlcu]ar”‘ i

-;"-T.target market : : : N , -

S Targetmg e b Posmomng i Marketmg

""'je:) ': Healthy ----'-Lef-;.---,- is often a great way for orgamzatmns to mot1vate themselves and
. their employees to’ strive’ for exeellence ' : 2

ok Targetmg L _f i b marketmg A e competxtion Wl

i f)-.__i;4-*;f' identity is the v151ble elements ofa brand such as: color deSIgn, and logo that 1dent1fy
J and d1st|ngu1sh the brand in consumers m1nds i e
i, Bovple . o aim ik b _Customer LalE s Ll T Brand

B Aceieisa product or service thata company prowdes to customers to meet
their needs. ; :
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P il "_'b)‘fHQIistici'mérket'iri

] g_.'dhﬁehsiqng_-'_" TN S0
) Types of .c_ljS_t;i_bdtiobﬁﬁhénQels_ TE
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| ‘Tlme AllowedZHours] e '1 : [Max1 Marks-SO o v
tructlons 2 1) All questlons are compu sory : T S
Ins e n) Flgures to the right indicate full marks _ :
111) Draw rieat dlagrams whenever necessary 2 N kS
Q. 1 All questlons are compulsory IR AT B e i
)Flll in: the blanks e ,' _’. " _‘ (08)
hey assume a stgmﬁcant place in the -'i sl

1 Fmanclal serv1ces cover a Mde range of act1v1t1es T
soclo-economlc environment of any’ ‘country. Whrch fmancral servlces ar

| service ex1st1ng in our country‘? L
: . '_: d) Factormg

- - “oldest financial,
Sh a) Insurance b) Mutual Funds ‘--_g. )Bankmg

ebehevedtobethe i

chmark used to measure the performance of a mutual fund Sl
D) All of the above : ] B

V] mdex is a ben
A) lety B) Sensex C) BSE

2_ lThe

5 A mutual fund that mvests ina , mix of stocks and bonds is c1a351ﬂed asa o dey
A) Equlty B) Debt C) Hybrld ) Money Market ? e
I‘lSk assoelated W1th mvestmg in the fund.f': A9 (T

of a. mutual ’fund represents the
stment Objectlve D) Expense Ratlo

A) Rlsk Proﬁle B) Retum Proﬁle C) Inve

4 The
o 8 5 Fmanclal serv1ces can also be class1ﬁed Into two groups based on : semce offermgs to a‘-".
: partrcular group. Provision of services to large corporates jsicalled =, .. i3 Fan D

E " 2) Wholesale Financial Services. " - . < b) Retail Fmanclal Serwces b W
c) Secured Fmanclal Serv1ces PRIRE b d) Ancﬂlary F1nanc1a1 Serv1ces

e 6 The process of poolmg money from varlous mvestors to mvest m a varlety of assets is ca]led a e L

fund."
A) Hedge ; B) Mutual C) Index

D) Exchan ge—Traded

7 The Net Asset Value CNAV) of a mutual fund represents the ':- value of one unlt of the fund' 2

) Face

B) Market C) Current market D) Book
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go towards expenses e a
EXpense B) Interest C) Dlvrdend D) Caprtal Gams :
_ ,‘_'Qb) Answer in one sentence P g :
R 1z Any2 types of Mutual funds

o o iy Any 2 types of’ Credit carq -

g £ 3iAny2 types.of Insurance
e 4 ‘Whati IsNAVY.:

: What is the CRR‘?

.. Q2) SolveANYONE G el e g
1) Regulatron of Mutual Funds m Indla . ,_ _ An
)Y Advantages of Credrt Card , ot Tany

- Q 3) Short Tiotes (ANY TWO)

J) Code of: Conduct of Merchant Bankers e o
,:2) Legal Structure of mutual fund i : ‘—‘
3) Types of Insurance ;

ik fj Q 4) Answer in short (ANY 'I‘WO)

At 1) Responmblhty ofBankers M
& . 2) Types of Credit. Card - gl
e = 3) CIassrﬁcatlon of Mutual tunds ke

it Q 5) Solve ANYONE N B Sl
A 1) Explam Challenges to Indran Fmancral SeI'VIces

, S : OR '
R 1) Deﬁne Mutual Fund ExPIaln in d

)
: g o
A ratro represents the percentage of a mutua] fund s asSEtSth

- (12)

etall the advantages and dlsa dVan tages Of Mutualir il
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L Instructlons 1) All questlons are compulsory

; 11) Flgures to the rlght md1cate full marks - Eal

o '.ZQ it a)Flll in the Blanks Aow e e 3 L e T R €y (07)

~ AN, v S who buys factor services at certam pr1ces w1th av]ew to selllng its product '. ool

B at uneertam prlce

S A) Intrapreneur S i B) Entrepreneurshlp
. G) Portfol:o Entrepreneur A D) Entrepreneur 5 :., 2

B 2 Followmg are the eharacterlstlcs of Entrepreneurs :

A) VlSIOHaI'y ok - E . "‘ e B) R.lSk Taker ‘. e
' )Innovatwe R L s SR R _:‘ D) All Ofthe Above
T Agrlbusmesses focusmg on S e = _ d3h o
A) Storage- " T B) Packagmg By it ;
C) Dlstrlbutlon 5 i D) All of the above S e
(e , problem faced by Agrl and Rural Entrepreneurs k%
e : A) Market Challenges e T e T : B) Goal Ol‘lented ok i
Tipee o C) Leadershlp Skill - e 4 T D) Passlonate p s
TR 5 SEZ stands for - = e, B e Y g .
o A) Speelal EconOmlc Zone . B) Specnal Economy Zonal
L C) Startup Economlc Zotie |~ D) None of the Above" _ -
‘_ i 6 Buyers must make payments to MSMES w1thm ; days from the date of supply
{ A)4:> L Gt s W-';-_B)SO A
i FE) B e e DY 60 sl b
A = 7 Aehlevmg mllestones w1th1n the ﬁrst 1 <23 yrs Of the busmess is. the objectwe of
2 A) Short term ), § R A e ob B) LongTerm W e
C) Smart e SRl e i D)Noneofthe above i T
- Q 1 b) Answer the followmg ' -(06) :

1. Definition of Entrepreneur.

~ 2. Meaning of Wonien Entrepreneur hy
% 3 Menmg ofngltal India.



g Q 2 Answer anz of the follow_mg
’ Aol Characterlstlcs of entrepreneurs :
A

e i )
easons offarlure of new ventures e S P

el :\';;"I Franchlsmg
A MSME: -

iy Bntrepreneurshlp Development Cycle

:'Q 4 Answer an:g Tw of the followmg' .

"_:AQ 5 Answer the fol
Lk erte the mean
S entrepreneurs

lowmg anv One
mg and deﬁ
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¢ (Seat No:

Anekant Education Society’s

Tuljaram Chaturchand College of Arts, Science & Commerce, Baramati

(Autonomous)
Semester IV Examination March, 2025
B.VOC ECD-261-MN
Subject:-Blogging

[Time Allowed- 01:00Hours] [Max. Marks-30]

Instructions: - i) All questions are compulsory.
ii) Figures to the right indicate full marks.
iii) Draw a neat labeled diagram

Q.1. (A) Choose the correct alternative.
1) What should you do before starting a blog in terms of niche selection?
| A) Start writing immediately and figure out the niche later
B) Choose a niche based on your personal interests and target audience
C) Select a niche that is completely unrelated to your interests

D) Choose a niche based on the latest trends, without any long-term thought

2) Why is it important to choose a niche in marketing?

A) To reach as many people as possible

B) To focus on a specific audience and meet their needs

C) To sell a wide variety of products

D) To avoid competition
3) What is a "blog post"?

- A) A comment on a blog

B) A part of a blog that contains written content

‘C) A design for a blog layou;

D) A tool to manage blog traffic

4) When selecting a domain name for your blog, what is an important consideration?
A) It should be as long as possible for SEO purposes

B) It should be easy to remember and related to your niche

“4)



stal N
C) It should be ap abbreviatiqn of your name

D) It should contain random keywords to attract traffic

Q.1. (B) Answer each the following: (06)
a) What is blogging?

b) Write name of brainstorming eXxercises?
c) Write types of blogging.

Q-2. Write short notes on any four of the following;

12 g
a) Types of blog and €xplain it,
b) Disadvantages of target market

ing.
¢) Niche marketing,

d) History of blogging,

e) Benefits of blogging for business

f) Social Media. '

?

Q.3. Answer any two of the following: ®)
a) Explain advantageous of blogging,
b) What is niche and explain types of Niche,
¢) Explain Refining exercises,

d) What’s make niche marketing.

ke sk ok ok s o e e
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Anekant Education Society’s
aturchand College of Arts, Science & Commerce, Baramati

(Autonomous)
) Semester-V Examination October, 2024
B.VOC UBECDM351

Subjeét— Entrepreneurship Development
[Time Allowed- 02:30 Hours] [Max. Marks-50]

stal No. of Questions — 5] r

Tuljaram Ch

s: - i) All questions are compulsory.

Instruction e ombe
ii) Figures to the right indicate full marks.

Q.l.—(J—lloﬁse the correct alternative. ' | : o

1) The French word “entrepreneur”, translated, means simply “undertaker”.
A] Accurately B] Actually C] Fully D] Literally

2) The term entrepreneurship refers to a
A] Person B]Place C]Process D] None

3) Which of the following is an economic factor affecting entrepreneurial growth?

A] Social factors  B] Cultural factors C] Trade Policy D] Psychological and sociological
Factors

4) Non-economic factors include:
A] Social factors, cultural factors, trade policy, incentives
B] Personality factors, cultural factors, labour polices, economic polices
C] Social factors, cultural factors, Personality factors, psychological and sociological factors
D] Educational factors, motivation, subsidies, labour polices

5) EDP’s course content contains

A] General introduction to entrepreneurs B] Motivation training
C] Managerial skills D] All the above
6) Choosing entrepreneurial career is like choosing a
A) Bus for travel B] Life partner C] Family D] Restaurant to eat

7) Role of suppbrt institution includes:

A] Financial Assistance B] Technical Assistance C] Promotional Activities D] All of these

8) Which of the following is not a role of DIC?

A] Identification of Entrepreneur B] Selection of Projects
C] Provisional Registration under SSI D] Government purchasing
9) SIDO stands for.
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A] Small industries developing organisation B] Small industries development organisation al N
C] Short industries development organisation

D] Small industries deployment organisation
10) Financial statement includes;

A] Balance sheet B] Income statement C] Cash flow statement D] All of them

%
11) is a projection of income for period of time in the future:
A] Projected income Statement. B] Balance sheet C] Cash flow Statement D] ledger
12) __is not the requirement of financial institutjon for financing the project:
A] Project cost B] Financial plan |
C] Operational and financial projections D] Types of business -i;
13) Which of the following is a function of SIDR? 3
— — —AJRe-finance B] Discouming and re-discounting C] Direct assistance D] All of the above Q1
. s
Q.2. Answer any one the following: ' (05) |
a) Describe the phases of EDp programmes,
b) Explain the role of SME sector in Economic development of India, :

Q.3. Write short notes on any two of the foll.owmg; o)
a) Manager Verses entrepreneur,
b) Methods of entrepreneurial training,
c) Strategies for firm growth,
Q.4. Answer any two of the following: (10)
a) Explain the characteristics of SME,

b) Draw a Proforma of Balance sheet and explain i,

¢) Explain role of institution in developing entrepreneurship.

Q.5. Solve any one question.

preneur you know ang explain the factors for his/her
Success.
b) Explain characteristics of successful entrepreneur.

ok oh ok e ook oo
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Anekant Education Society’s
ge of Arts, Science & Commerce, Baramati

(Autonomous)

Semester-V Examination -
B.VOC UBECDM352

Subject- Marketing Research

Tuljaram Chaturchand Colle

[Time Allowed- 02 Hours] [Max. Marks-50]

s:-i) All questions ar¢ compulsory.
ii) Figures to the right indicate full marks.

Instruction

. Choose the correct alternative. sy

Survey research, though used to obtain many kinds of information in a variety of situations, is best suited

information.

b) Personal ¢) Descriptive

or gathering ____—
a) Attitudinal
wo types of research data?

_What are the t
a) Predictive and quantitative b) Primary and Secondary  ¢) Qualitative ano quantitative
3. Marketing Research helps in...........
a) Identification of problem b) Solution of Problem c) Both (a) & (b)
4. Sources of marketing information are categorized into two groups-what are they
a) Causal resources  b) External sources, internal sources ¢) Macro environmental sources
5. Which form of data below can usually be obtained more quickly and at a lower cost than the others?
a) Primary b) Experimental research c) Secondary
6. Secondary data are
a) Collected mostly via surveys b) Expensive to obtain c) Not always very usable_.

7. Causal research is used to

a) Describe marketing problems or situations _
' b) Quantify observations that produce insights unobtainable through other forms of research
¢) Test hypotheses about cause-and-effect relationships
8. Your colleague is confused about using the marketing research.process, as he knows that something is
wrong but is not sure of the specific causes to investigate. He seems to be having problems with
, which is often the hardest step to take. _
a) Selecting a research agency to help b) Defining the problem and research objectives

¢) Developing the research plan

Page10f2



G .
n the second step of the marketing research process, research objectives should be translated into sptal No- of

;' a) Financial amounts  b) Results that justify the means  ¢) Information needs
- 10. Secondary data consists of information . Tu

a) That already exists somewhere and was collected for another purpose

b) Used b i
) Used by competitors ¢) That does not currently exist in an organized form

11. Which form of !
)S orm of data below can usually be obtained more quickly and at a lower cost than the others?
a) Survey research ad; - . an the !
By b) Syndicated ¢) Secondary \

12. Yo i
| ur assistant wants to use secondary data exclusively for the current research j dvise hif "ﬁ
that the use of secondary data has some potential problems. Which of th rch project. You advl
: 1ch of the

a) It may not be current.  b) It may not exist following is not one of them?

-

Q1

g} it is generally more expensive to obtai'ﬁ"_tlh'an prim-ary dat
13. Which method could a marketi cher u .
. ng researcher use to obtain information tha le
T at people are unwilling or unab

a) Focus groups b) Personal interview
2 ¢) Observatio
nal research
Q.2. Solve any one question.
a) How to write research proposal? (05)

b) What are the different sampling methods?

Q.3. Short notes. (Any two)
a) Benefits of an Efficient Market Research ; -(10)
b) Explain the detail layout of Research report.
¢) Market research VS Marketing research.

Q.4. Short answers questions. (Any two)
a) What are the three key objectives of marketing research? (10)
b) . Objectives of marketing research.

¢) Why marketing research is important?

Q.5. Solve any one question.

a) Explain in detail Primary market research and Secondary market reg earch in d 12)
In detail with exam
ples

b) Define the term marketing research. State the process of marketing researcp, with
ith di
o e diagram.

.
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Anekant Education Society’s

m Chaturchand College of Arts, Science & Commerce, Baramati

(Autonomous)
Semester-VI Examination March/April, 2025
B.VOC UBECDM-361
Subject- Legal Aspects in Digital Marketing

[Time Allowed- 02:88 Hours]

Tuljara

[Max. Marks-50]

i

se hil Y/ Structions: - 1) All questions are compulsory.

ble

ii) Figures to the right indicate full marks.

/Q.1. Choose the correct alternative. (13)
1. Which of the following is incorrect about digital marketing?
A] Digital marketing can only be done offline. B] Digital marketing cannot be done offline.

C] Digital marketing requires electronic devices for promoting goods and services.

D] In general, digital marketing can be understood as online marketing, web marketing, and e-mail
marketing.

2. Micro-blogging can be defined as
A] Mobile related blogs B] Blogs posted by companies instead of an individual
C] Blogs encompassing limited individual posts, which are typically limited by character count.
" D] None of the above
3. Time limit for providing information under RTI Act concerning the life and liberty of a person is
A] 24 hours B] 48 hours C] 30 days D] 7 days

4. Press Council Act was enacted in the year

1978 C] 1968 D] 1969

A] 1965 B]
5, " is an unauthorized use, typically of a patent or copyright.
A] Infringement B] Invasion of privacy C] Slander D] libel
6. The freedom of expression is guaranteed under ___ of Indian Constitution
A article 19(1)(@) B] article 19 (2), C] article 19 (1)(b), D] None of these

7. Which of the following refers to exploring the appropriate, ethical behaviors related to the online

environment and digital media platform?

A] Cyber low B] Cyber ethics = C] Cyber security D] Cyber safety

Page 1 0of 2




A] 19 (1), B] 19 (2),
9. In which of the following, 4 person j
peoples?

A] Phishing B] Bulling

al emaj]?
B] Malware C] Spam D] All of the aboy
11. Which of the following usually observe eaep 5. - ' i it
in the background, ang Send it to someopge le:‘gtl‘”ty On the interpey of the ViCﬁn, gather all informat®
A] Malware B] Spyware Cl Adw
by =l Pl g e By of the abo <
12 18 2 type of software designied 5 iiélp"‘th‘e‘h‘s‘e'r‘s Compute
A] Malware

13. Which one of the following is a type o

A] Quick hea]

Q.2. Answer any one the following:

a) What is medis 1aw? Explain the m

Q.3. Write short notes on
a) Pros of media Jay study,
b) Digital media ethics
¢) Laws applicable for broadcast;

Q.4. Answer any two of the followiug:

(05)
field

any two of the following: :

(10)

Ng and filmg,

(10)

. S 12)
ghts ang objectives. (

*****" & t
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ution Otal No. of Questions — 5]

Anekant Education Society’s

0{561-! . C B t-
Tuljaram Chaturchand College of Arts, Science & Commerce, Baramati
(Autonomous)
Semester-VI Examination March/April, 2025
B.VOC UBECDM-362
Subject- Services Management
[Time Allowed- 02: a6 Hours] - [Max. Marks-50]
) Instructions: - i) All questlons are compulsory.
ii) Figures to the right indicate full marks.
Q.1. Choose the correct alternative. : )

| Whatisa characteristic that distinguishes services from goods?
A] Tangibility B] Perish ability C] Homogeneity D] Durability
5 Which of the following is an example of an intangible service?
A] Smartphone B] Haircut C] Book D] Car
3. In the services marketing triangle, what does "Internal Marketing" focus on?
A] Customers B] Employees C] Competitors D] Suppliers
4. What is the term for the simultaneous prodt}‘ction and consumption of a service?
A] Inseparability B] Intangibility C] Perish ability D] Heterogeneity
5. Which type of service requires a high degree of customization to meet individual customer needs?
A] Mass Service B] Professional Service C] Self-Service D] Automated Service
6. What is the significance of the "Services cape" in service marketing?
Al Employee trammg B] Physical environment C] Customer testimonials D] Promotional activities
7. Inthe oonte_};t of services marketing, what does the acronym CRM stana for?
A] Customer Relationship Management B] Customer Resource Management '
C] Customer Retention Marketing D] Customer Revenue Management
8. What term is used to describe the phenomeno

n where a customer's perception of a service is influenced
by the environment in which it is delivered?

A] Inseparability ~ B] Perish ability 6] Services cape D] Heterogeneity
9. All of the following are examples of services EXCEPT:
A] banking. B] hotels and motels. C] tax preparation. D] computer software

Page 1 of2



10.

A] Interna] Marketing
Mmarketing

Q.2. Answer any one the following:

(05)
a) Explajn classificat; 3

Q.3. Write short noteg on

a) Growth of the Service secqor in Indjg,
b) Hqspitality Serviceg,

c) Traditiong] and EServices.

(10)

Q.. Answer any two of the following:

| | : (10)
Xplain characteristics Of sery;

S€rvice Sector in India.
i 7 -
'Q.5. Solve any one questiop,

Page 2 of 2
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Interaff:. ¢ 1" Savitribai Phule Pune University
| 3N Anekant Education Society’s.
i Tuljaram Chaturchand College, Baramati ot
e B.Voc. Food Processing and Post-Harvest Technology'. .
Backlog Semester Examination, March/April 2024-25-
" Semester V, FP -13, Dairy Technology :

Time: 2:00 Hours ' s Marks: 50
' . Instructions to candidate: 1. All questions aré cor-npulso_ry. :
s 2. Draw neat labeled diagrams wherever necessary.
SECTION I
6M

" Q.1(A) Fill in the blanks. ' = o 7
a) The cows in breeds are poor milk yielders and male animals ate good for work.

b) For variety.of Khoa, heating should be stopped at rabri stage,
;‘ ¢) The usual temperature of preheating of milk is
f d) The standardized milk for liquid consumption should contain a minimum of

f' and SNF, According to PFA rules.

o ') Milk appears and owing to light scattering by fat globules and casein

micelles. LT ot
, making it slightly acidic.

!

" f) Cow’s milk has a pH ranging from to

Q. 1 (B) Define the following terms. 6M

a) Breed
~ b) Ice-cream
-.¢), Uperization
‘d) Homogenized milk
e) Rehydrated milk
f) Milk ' ‘
: SECTION II E b Ak 2
Q.2 Write notes on any three of the i‘ollowing. : S
|‘ a) Write down the classification of Breeds?
[ b) Write down the general construction and operation
| '¢) Explain physicochemical properties of milk? < e
d) Define Toned Milk. Explain in detail manufacturing of toned milk?

15SM

of filters and clarifiers?

Q.3 Attempt any two of the following. ‘ hag 10M
a) Write down the difference between Stanchion barn and Lose housing barn? -
b) Define Cream. Write in detail manufacturing of cream with a flowchart?

c) Explain working of spray drier with a neat labeled diagram?

. p o8 SECTION III ‘
Q.4 Define Pasteurization. Write in detail methods of pasteurization of milk? 13M
OR:

Q.4’ Explain in detail Cleaning and Sanitization of dairy equipments? 13M
de sk e sk ok ok sk sk ok ok skeok
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Savitribai Phule Pune University, Pune
Anekant Education Society’s ;
Tuljaram Chaturchand College, Baramati
B. Voc. Part III Food Processing and Post-Harvest Technology
Semester End Examination, April 2025

f Semester VI, Paper No. FP-16, Animal Product Technology :
| ' - Marks: 50

[ Time: 2 Hours
; Instructions to candidate: 1. All questions are compulsory.
_ 2. Draw neat labelled diagrams wherever necessary.

Q. 1 A. Tick (v) in front of correct & (X) in front of wrong sentence. 6 Marks
(2) The fat content of meat varies from 5 to 40% with the type, breed and age of the

animal
(b) Egg Shell is made up of protein polysaccharide complex and calcium carbonate.

(c) Chemically, there is no difference between gelatine and glue

(d) The cholegterol content of meat is about 75mg per 100g.
(e) Vegetarian eggs are unfertilised eggs of hens and they are formed without the

z fusion of the sperm.
(f) The egg yolk is known as albumin.
B. Fill the following blank spaces with appropriate words. 7 Marks
(a) Fishes without a skeleton but covered with some types of hard shell are known

as
(b) Edible fishes are classified into two major categories based on their

differences.
(c) Poultry meat has high protein content varying from

(d) India is the largest producer of

(e) The redness of meat is due to

(f) The term
 terrestrial four légged animal.

(2) Connective tissues is made up of collagen and

refers to the muscles of Waﬁn blooded

Q. 2 Write notes on any one of the following. 05 Marks
a. Composition and nutritional value of meat in brief
- b. Curing of the Meat '
10 Marks

Q. 3 Attempt any two of the following.
15;- gfﬁn.e vegetarian eggs and differentiate between country breed and leghorn eges.
c. W assify the poultry according to Indian standard.

+ WIite down types and classification of fish.

S'Se‘::s_]‘;"er any two of the following
T10€ the Effect of transport on meat animals

b. : _
Exmam the method of meat preservation by freezing
(c) Write notes on

10 Marks

fish spoilage.

Q. 5 Write
Notes on 12 Marks

gg; gI?SSEﬁcation on animal by-products
© Al(';nmpal and Secondary by-products
vantages of Slaughterhouse by-products
: OR
Q. 5° Describe the Utilinag:
Utilization of Blood. : 12 Marks
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Anekant Education Society’s :
Tuljaram Chaturchand College, Baramati
Department of Food Technology & Research .
B.Voc Food Processing & Post Harvest Technology.
Backlog Semester Examination, March/ April 2024-25 .

Semester VI Paper No. FP-17, Food Safety, Hygiene and Sanitation
: Marks: 50

Time: 2 Hours

Instructions to candidate: 1. All questions are compulsory.

2. Draw neat labeled diagrams wherever necésséry.

/ Q. 1 Answer the following -questions in very short and fill in the following blanks wherever
necessary _

| ‘a) ‘Define Food Safety 131&%’ T -

b) Enlist any four Physical hazards il

¢) CCP stands for’

d) Write full form of PDCA

e) ISO stands for ' ‘

'f) What is waste management?

g) Kaizen means . :

‘h) contamination is likely to be happen when raw food drip onto cooked food

stuffs ]
i) Write any four functions of packaging
'j) Define Biological Hazards
k) Write any two principles of ISO _
1) Bird Flu is caused due to : virus
m) What is genetically modified food? -

Q. 2 Answer any one of the following |
‘a) Give a brief account on Risk Analysis : 5M

'b) Write in detail byproducts of Dairy industry

Q. 3 Write short notes on any two of the following ' :
a) Total Quality Management(TQM) ) 10 M
b) Organic Foods - = s _
¢) FATTOM

Q4 Answer any two of the following LSS O O
-a) Explain in detail any four methods of waste disposal 10M

b) Write in detail b
yproduct i : ot
¢) Describe GMP and GHb ?no(tj' ;’::llll & its uses in food processing industry

Q. Sa)W}giltebassay on any one of the following
aborate HACCP with its implementation steps and principles. 5

b) Define hazards and describe in detail types of hazards with examples
de ok ke e ok sk ko ok



Ekam Seat No

Total No. of Questions : 5

Savitribai Phule Pune University
Anekant Education Society’s
m Chaturchand College of Arts, Science and Commerce, Baramati
: (Autonomous)
Department of Dairy Technology
T. Y. B. Voc Dairy Technology
Semester Examination (Backlog), Mar-April, 2025

Semester VI ; DT — 602; Packaging Technology
Max. Marks: 50

Tuljara

Time: 02 Hours

/ " Instructions to the candidates: (If any)
T All questions are compulsory
il. Draw a neat labeled diagram wherever necessary

Q.1 Attempt the Following. ‘ (13)
1) Define CAP.
2) Define permeability.
3) Define glass.
4) What is paper?
5) Define active modified atmosphere packaging.
6) What is tinning? ,
7) What is the full form of WVTR?
8) HDPE stands for
9) Enlist any four packaging material.
10) is an example of greaseproof paper with smooth and glossy finish
11) Write down full form of PVC. “
12) In controlled atmosphere the oxygen is replaced with
13) Define vacuum packaging.

Q.2 Answer any one of the following. :
1) Explain in detail functions of packaging. (05)

2) Write a note on permeability

Q.3 Write short notes on any two of the f; .
1) Edible films. = ollowing.

¥ 5 2) Paper-board.
3) Bio-degradable plastics
Q.4 Answer.anz two of the followin
1) Describe the need of packagingg.'
2) Explain the aseptic packaging.
3) Give a brief account on different types of plastic.

Q.5 Write an assay on any one of the following
1) Gas packaging machine.

2) Manufacturing process of glass.

10

(10)

(12)



Exam Seat No

otalNo. CHQREEEE : Savitribai Phule Pune University
Anekant Education Society’s
Tuljaram Chaturchand College of Arts, Science and Commerce, Baramati
(Autonomous)
Department of Dairy Technology
T. Y. B. Voc Dairy Technology
DT- 603 Entrepreneurship Developments

Semester VI
Time: 02Hours Max. Marks: 50
Instructions to the candidates: (If any)
I All questions are compulsory
ii. Draw a neat labeled diagram wherever necessary
Q.1 Attempt the Following. (13)
1. Define Entrepreneurship.
2. What is market research.
3. Define dairy technology.
4. What is business planning.
5. Enlist the traits of an entrepreneurs.
6. What is NSIC.
7. Types of business planning
8. Types of support.
9. NABARD stands for.
10. Full from of AMUL.
11. Enlist the dairy industries in Maharashtra.
12. Full from of SIDBI.
13. Define entrepreneur.
Q.21 Al]laswer.g_w of the following. (05)
. XI.JIam types of entrepreneurship development.
QZ;ZW ::{::: 1:2 ietai] a note on penalties. |
e rt notes on any_two of the following: : (10)
i ISILISSIl'ness planning,
i ?f‘s‘\'gf‘;irtﬂlliw_o of the following. (10)

2 I le a short note on SIDBI,
: EXpla!n ?he Project viability.
Plainin detail principal of taxation.

Q'S Write an a
1 assay on any one :
1. Detailed project repuo_rt_EDO;;Se following (12)

2. Pr i
ocedure for starting small scale industry




Anekant Education Society’s
Tuljaram Chaturchand College, Baramati
T.Y.B. Voc Food Processing and Post-Harvest Technology
' Subject: Dairy Technology :

Paper Code: UBFP-351
Marks:50

Time :2.00 Hours
All questions are compulsory-
Draw a neat labelled diagram whenever necessary.

Q.1 Define/fill in the blanks of the following.

Define Breed.
Enlist minor milk constituents

Define Dahi.

Define Milk.

" Define Condensed milk.
Define Cream. R ,
increases the losses of thiamine to 30-50% and the remaining
vitamins are little affected. il - -
Pasteurization temperature of HTST for
Medium fat cream contains milk fat not less than

Full form of CIP ——
and ———— are whey proteins.

Fat content of skim milk is not more than ——————
Green colour of whey is due to —— i
L]

[13]

sec.

BrmEsrep (e page

Q. 2. Answer any one of the following. [5]
a. Flow diagram of manufacturing of Sweetened condensed milk.

b. Flow diagram of manufacturing of Butter. ,

Q.3. Write short note on any two of the following. [10]
a. Physico-chemical properties of milk.
b. Sahiwal and Red Sindhi.
c. Milk reception operatioﬁs.

Q.4. Answer any two of the following. ¥ J10]
a. Describes factors affecting composition and physico-chemical properties of

milk.

b. Write short note oir Cheese.
C. 100_0 kg double toned milk (DTM) is to be prepared by mixing whole milk,
testing 5.5% fat and skim milk testing 0.2% fat. Calculate the amount of whole

milk and skim milk required.

Q.5. Wri v 2
a. vl\';;eta‘n assay on any one of the following. [12]
‘hat is dryi il - i i i
| rying? O.b_,ecuves of drying milk and flow diagram of manufacturing

b' Wl‘ite S
h oSN
Bl m?lit, note on fermented products Yogurt, Curd, Acidophilus milk and




Anekant Education Society’s
Tuljaram Chaturchand College, Baramati
B.Voc. Food Processing and Post-Harvest Technology
Semester Examination, ' :
Semester V Paper UBFP -352, Food Quality, Laws and Regulations

Time: 2 Hours Marks: 50

Instructions to candidate: 1. All questions are compulsory.

2. Draw neat labeled diagrams wherever necessary.

* Q. 1 Answer the followi'ng quest?ons in very short and fill in the following blanks wherever

necessary h - 13 M
a) BRC stands for
b) are used for adulteration of turmeric powdet.

" ¢) EIC stands for
d) Triangle test is a type of
e) The full form of FIFO is
f) FSSAlact consistsof ____ chapters, __ sectionsand ___ schedules,
g) MFPO stands for
h) WHO stands for
i) Define Food Quality
J) Name any.two adulterants of spices ,
k) Write full form of HACCP ik .
I) What is Sensory evaluation of food?
m) Define Chroma _
Q. 2 Answer any one of the following ' , ‘5M
a) Write in detail Codex Alimentarius Commission
b) Describe in detail Munsell Color System

Q. 3 Write short i
notes on any two of the followin
iso e _.y ) 0 g 10M.
b) FSSAL
o €) PFA
4 A
T SWerany two of ghe following 10 M

a) Explain in det
Describe i g
©) Write in gy,

ail texture profile analysis with graph
.etail effect of storage on quality of food
il about colorimeter

AY on any ope of the following - D =
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Savitribai Phule Pune Unive_rsity, Pune
Anekant Education Society’s

Tuljaram Chaturchand College, Baramati.
B. Voc. (TY) Food Processing and Post-Harvest Technology
Semester End Examination, March/April 2025
Semester VI, Paper No. UBFP-361, Animal Product Tephnology

Time: 2 Hours - Marks: 50

1. All questions are compulsory. :

5. Draw neat labelled diagrams wherever necessary.

the following blank spaces with appropriate words. 7 Marks
ut a skeleton but covered with some typesof ____ are known

Instructions to candidate:

Q.1 (A) Fill

(a) Fishes witho
as shellfish. ) :

@ are classified into two major categofiés based on their
anatomical differences. s - ol o

(c) Poultry meat has high protein content varying from

(d) The redness of meat is due to

"~ (e) India is one of the _ _ egg producers in the world.

® is made up of protein polysaccharide complex and calcium
carbonate.

(g) from the egg yolk interferes in foam formation. - -

Q. 1 (B) Define the following : 6 Marks
(a) Meat

(b) Mutton

(c) Insoluble Protein

(d) Contractile Protein

(e) White Index of Egg

(f) Organ Meats

Q. 2 Answer any one of the following 05 Marks
(a) Describe composition and nutritional value of meat.

(b) Explain curing of meat.

Q. 3 Write notes on any two of the following. A | 10 Marks
(a) Objectives of Anti-mortem examination of meat animals

(b) Types and classification of fish ltonr
(¢) Describe quality of an eggs and methods used to know the quality of eggs.

Q. 4 Attempt any two of the following. - 10 Marks
(2)Classify the poultry according to Indian standards. '
E:bo)ml?;:'w the neat and labelled diagram of egg structure and explain the
Sition of egg shell.
(¢) Write notes on fish spoilage.

Q. 5 Write Notes on .
gg SE?SS}ﬁcation of animal by-products 2 Marks
© Ad:;ClF‘al and Secondary Animal by-products 5 Marks
antages of Slaughterhouse by-products 5 Marks

Q. 5°Write Notes on R

(a) Poultry processing.

(b) Composition and nutritional value of poultry. S Mark

S Marks
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Anekant Education Society’s
Chaturchand College, Baramati
echnology and Research
d Post-Harvest Technology

Tuljaram

Department of Food T
B.Voc. Food Processing an

UBFP-362 Food Safety, Hygiene and Sanitation
Time: 2 Hours ' B 20
Instructions to candidate: 1. All questions are compulsory.
2. Draw neat labelled diagrams wherever necessary.

Q.1

a.

k.

1

m. The Full form of 1SO

b
C
d
c.
f
g
h.
i
i

Answer t
Define Food Safety

What is Food Intolerance 7.

The Full form of TQM is

The Full form of SOP’s is
Define Waste Disposal
What is Accreditation?

Write any tw
What is Sanitation ?

Q. 2 Answer any one of the following

a. Explain in detail about Good Manu

Enlist four common Food Allergens.

Enlist any four Food Quality Attributes.
Write any two bacteria causing biological hazards.
Enlist any four common food sources of Salmonella.

o factors considered in risk analysis?

facturing Practices .

b. Write a short note on Physical Hazards.

Q. 3 Write a short note on any two of the following.

Q.

a. Good Hygiene Practices
b. Kaizen _
C. Sources of Contamination

4
Answer any two of the following

AN G . \

b g/'\fe g brief account on Accreditation and Auditing.

o plrite in detail about importanse of product labelling
Plain the Methods of Waste Disposal.

Q. 5 Writ
€ an assay on any one of the following.

a. HACCp
b. Total Quality Management

skt ok ok ok

he following questions in very short and fill in the blanks wherever necessary 13M

0SM

10M

10M

12M




Anekant Education Society’s
m Chaturchand College of Arts, Science and commerce, Baramati
Department of food Technology & Research
B.Voc. Food Processing and Post-Harvest Technology
Semester End Examination, March/ April 2025
Semester VI Paper UBFP-363 Packaging Technology

Tuljara

Time: 2 Hours Marks: 50

Instructions to candidate: 1. All questions are compulsory.

7. Draw neat labelled diagrams wherever necessary.

Q. 1 Answer the following questions in very short and fill in the blanks wherever necessary. 13M

a. Define food packaging.
b. Write down the Fick law.
¢. Define acid lacquering.
d. What is paperboard?
e. Define tearing strength.
£  What is Tin Free Steel?
g. Whatis the full form of GTR?
h. glass has UV protection properties
i. The full form PET is
j- paper is the strongest form of paper
k. Shrink packaging is also called as ;
1. The thickness of stitched crate is ;
m. In Modified atmosphere packaging the oxygen is replaced with
Q. 2 Answer any one of the following. 05M
a. Explain the functions of packaging.
b. Write in detail about semi rigid packaging material.
Q. 3 Write short note on any two of the following. 10M
El‘; ‘kgl\/lhri-“k packaging
c: E;letgh\n’:pour Transmission Rate
Q.i Anls)wer any two of the following.
- Describe the theory of permeabilit 10M
b. Explain the lacquer i i 1y
& Give Bbuer's quer in detail. )
ccount on paper.
e : W;:te a.n assay on any one of the following.
. Aseptic packaging 12M
b. Packaging material used for fresh fruit & vegetables

ook sk s ok sk ok ke ok




Savitx:ibai Phule Pune University
Anekant Education Society’s

Tuljaram Chaturchand Colle
(Autonomous)
Department of Dairy Technology
T. Y. B. Voc Dairy Technology
Semester Examination, Oct-Nov, 2024

ge of Arts, Science and Commerce, Baramati

Semester V, Paper No: UBDT — 352; Fat Rich Milk Products

Time: 02 Hours
Instructions to the candidates: (If any)

i All questions are compulsory
ii. Draw a neat labeled diagram wherever necessary

Q.1 Attempt the Following.

1) Define Filtration
2) Give the full form of SNF -«
3) What is storage temperature of Pasteurized Milk?
4) Butter contains % of Fat.
5) Give full form of AGMARK.
6) Enlist uses of Ghee Residue.
7) Define Butter.
8) Ghee contains % of Fat.
- 9) Define Butter Oil.
10) Define Standardization
11) Define Ghee. §
12) The typical flavor of butter is obtained by addition of
13) Partial reduction of acidity in sour cream is called as

Q.2 Ans“fer any one of the following.
1) Write -about chemical composition an
2) Explain common defects in ghee.

d its nutritive value of Butter.

Q.3 Write short notes on any two of the following.
g %}Icglain Methods of manufacture of Cream.
B rite note on Packaging of Butter. i
- Explain Industrial method of ghee manufacturing.

Q4 A
. hSwer any two of the following.
Adulteration of Ghee.

2) Write about

3) Explain the classification of cream.

Principle of Pre-stratification..

- Q.5 Wri , &
1) Et:;?; assay on any one of the following .,
n manufacture of Butter with proper Flowchart.

2 3
) Fatrich products in Dairy Industries.

Max. Marks: 50

{13)

‘(05) _

(10)
(10)

(12)



Savitribai Phule Pune University
Anekant Education Society’s
rchand College of Arts, Science and Commerce, Baramati
(Autonomous)
Department of Dairy Technology
T. Y. B. Voc Dairy Technology
Semester Examination, March-April, 2025
Semester VI, Paper No: UBDT — 361; Dairy Product Development

Tuljaram Chatu

Time; 02 Hours M .
| Instructions to the candidates: (If any) S
i All questions are compulsory
& o it Draw a neat labeled diagram wherever necessary
Q.1 Attempt the Foilowing. J — 13
; )

‘ 1) Name any one stabilizer used in ice-cream manufacturing.
2) Unsweetened condensed milk isalsocalledas -
3) Enlist types of drying

4) Define Skim Milk powder

5) Define Ghee Residue

6) What is Infant Milk Food?

7) Give the full form of wPC

8) Describe Seeding
Define Condensed Milk

9
10) What is Fortification?
11)Sate whether True Of False - Evaporated milk does not contain sugar

12) Condensed milk contains % of Sugar.
13) State the uses of Emulsifier

Q.2 Answer any one of the following. , ,
1) Manufacturing process of SMP by Drum Drying. (05)

2) Explain the method of manufacturing Ice-cream mix powder

Q.3 Write short notes on any two of the following
1) Describe the Role of Constituents in ICC-Crea;'n 10) .
2) ‘Baplalt Flow Diagrar of manufacturing of Acid Casein and i

3) Write about Judging, Grading and Defects - Condansed Ell\rr;illits uses.

Q.4 Answer any two of the following.
(10)

1) Illustrate on manufacturin
. g process of Infant’
2) Write a note on manufacturing of Buﬁerm?lllt Baby Food.

. ntages.

Q.Sl\;\flét; :n z;soay on any_one of the following '
2) E]aboe;atgzi arcl;](;c;l;r;t on olanufacture of Ice-Cream with proper Flowch
acturing of Whey Protein Concentrate with pro:)v:r 12? h
owchart.

(12)

—



Exam Seat No [::j

Totg
I No. of Questions : 3
ai Phule Pune University

Anekant Education Society’s 7
ge of Arts, Science and Commerce, Baramati

rchand Colle
(Autonomous) .
Department of Dairy Technology
T.Y.B. Voc Dairy T echnology
Semester VI, Mar-April, 2025

UBDT - 362; Packaging Technology
i ' ~ Max Marks: 50

Savitrib

Tuljaram Chatu

Time: 02 Hours i
Instructions to the candidates: (If any)

Fa? All questions are compulsory -
ii. Draw a neal labeled diagram wherever necessary 2a

Q.1 Attempt the Following.

1) Define package. _(13)

2) Define permeability.

3) Define glass.

4) What is paper?
5) Define active modified atmosphere packaging.

6) What is tinning?

7) What is the full form of WVTR?

8) LDPE stands for_

9) Enlist any four packaging material.

10)____ is an example of greaseproof

11) Write down full form of GSM-

12)In controlled atmosphere the oxygen is rep

13) Define vacuum packaging. : _
one of the following. : A e (05)

Q.2 Answer any
1) Explain in detail functions of packaging.

2) Write a note on permeability « . .
3 Write short notes onl any_two of 'fho.'iollotwrihg.
D Ediblefims. - S

2) WVIR -

3) Bio-degradable plastics, - 4y
Q.4 Answer any two of the following. '
for packaging materials. (10)

1) Describe the tests
kaging.

2) Explain the aseptic pac :
3) Give a brief account on different forms of paper.

Q.5 Write an assay on any one of the following
: : (12)

1) Types of plastic.
2) Manufacturing proc

paper with smooth and glossy finish..

[aced with Sr RS e

ess of glass.



Total No. of Questions: 5 Exam Seat No

Savitribai Phule Pune University

Anekant Education Society’s
Tuljaram Chaturchand College of Arts, Science and Commerce, Baramati
(Autonomous)
Department of Dairy Technology
T. Y. B. Voc. Dairy Technology
Semester VI, Mar-April, 2025
UBDT — 363 Entrepreneurship Development

Time: 02 Hours : Max. Marks: 50
Instructions to the candidates: (If any)

iii.  All questions are compulsory

iv. Draw a neat labeled diagram wherever necessary
Q 1 Attempt the following. _ : , 13)

1. Define dairy technology.
2. Define entrepreneurship.
3. NSIC established in year
4. What is project appraisal?
5. SISI stands for
6. What is DPR?
7. What is the full form of SIDBI?
8. Enlist the any four quality of entrepreneurs.
9. DIC stands for
10. What is AMUL?
11. Enlist the principles of taxation.
12. State the five best dairy industries of Maharashtra.
13. Define an entrepreneur.
Q.2 Answer any one of the following._ . (05)
1. What do you mean by the technical entrepreneurs?
2. Write in detail a note on NSIC.
Q.3 Write short notes on any two of the followings.

1. Write a note on need of entrepreneurship. 1
2. Explain the business planning,
3. Write a note on NABARD.

Q.4 Answer any two of the followings. (10)

1. Write a short note on identification of business opportumty
2. Elaborate the process of final product selection.
3. Discuss the key components of preliminary project.

Q.5 Attempt any one of the following.
1. Explain in detail procedure for starting small scale industry.

2. Write down about the reward and penalties of entrepreneurship.
XXX

(12)

---------
-





